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2024 Unama'ki - Cape Breton Island Visitor Experience Survey
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Welcome to the Unama'ki - Cape Breton Island 2024 Visitor Experience Dashboard. This dashboard is
maintained by the Cape Breton Island Tourism Training Network, a Cape Breton University project
funded in part by the Government of Canada.

This dashboard displays data gathered from visitors across Unama'ki - Cape Breton Island during the
2024 summer season. The data was last updated 19 hours ago. The data can also be filtered though
the below selections as well as through individual cards.

Visitors Origin New Visitors Mode Of Travel Travel Group Current Time on Island

Select v Select v Select v Select v Select v
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$197.18

Average Daily Spend

Duplicate of Where are our visitors coming from? Visitor Demographics

Survey responses are collected at popular
tourism sites across Cape Breton Island as well
as at Visitor Information Centers (VICs) in St.

@ Canada (centralor weste... 4% Total Peter's, Louisbourg, and Baddeck. Visitors from
@ United States 21% 100% T
o Europe % ’ closer to Cape Breton may be more familiar
- : Canada . c - o o
© Mainland Nova scotiz 7% Burose (central or with the island and less likely to visit VICs or
@ Atlantic Canada (outside ... 5% Western) . .
@ Unamaki- Cape Breton .. 3% popular tourism attractions. Of those surveyed,
s ey — United States approximately 60% of visitors are from Canada.
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About 70% of su rveyed visitors to Cape Duplicate of How many are visiting for the first time?
Breton are visiting the island for the first
time.

Total
100%

70%

30%
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Duplicate of How do visitors come to Unama'ki - Cape Breton? Approximately 85% of Cape Breton visitors
arrive by driving across the causeway. Of those,
approximately 20% fly into Halifax and rent a

80%

60%

car.

40%

20%

0%

Duplicate of Who are visitors traveling with?
60%
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Almost half of Cape Breton visitors travel with a
single partner. Approximately 20% are families
I traveling with children.
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Extending visitor stay duration, even by a day, has an
enormous economic impact on tourism revenue. Currently,
about 75% of visitors plan to stay one week or less while the

remaining 25% of visitors plan to stay on Cape Breton Island
for more than a week.

Duplicate of Where do visitors stay when they come to Cape Breton?
0% 10% 20% 30% 40%

Hotel/Motel

Air B&B (Private Rental)

National or Provincial Park
Campground

Inn or Bed and Breakfast
Private Campground
Friends/Relatives

Other (please specify)

Have not overnighted in Cape
Breton

Golf Resort I

Geo Dome

Duplicate of How long do visitors plan to stay on Cape Breton Is...
40%

30%
20%
]

Onedayorless Two tothreedays Fourtoseven  Onetotwoweeks More than two
days weeks
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Duplicate of What tools do visitors use to plan their Cape Breton trip?
100%

80%
60%
40%
20%

0%

Over 80% of visitors to Cape Breton Island research
their trip though the internet. Over half of visitors use
online maps to plan their Cape Breton trip. It is worth
noting that these tools often require visitors to have

cell reception to function properly while traveling.

Duplicate of Do visitors participate in Indigenous experiences?
774current

Total
100%

® VYes 19%

® I'mnotsure 18% .
I'm not sure
® No 63%

About a quarter of visitors have or are planning on participating in an Indigenous cultural experience. Almost
20% of visitors are unsure if they will or won't participate in an Indigenous experience.
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Duplicate of What are the major Cape Breton attractions that bring visitors? ) The Cabot Trail is by far
0% 20% 40% 60% 80% s 0
The cabor Trail | e Cape Breton's most
The Fortress Louisbourg Natio... || N | N N N . popu Ia r att ra Cthﬂ Wlth
Outdoor Activities _ A -
The Bras d'or Lake || NN NRREBEE LN e over 70% Of su rvey

Cape Breton Island Music & Cul... _ . e . . .
Alexander Graham Bell Museum [N pa rt|C| pa ntS N d Icatl ng

Whale Watching IR " < that it was a motivating
Highland village |[NENRNRE i gl Y ..

other (please specify) [ NG < y - ‘ \ faCtOr fOr VlSltlng the
Music Festival(s) - : : j 3 |S|a n d .

Cape Breton Island Golf [l
None l

Challenges for Visitors
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Duplicate of Do visitors encounter businesses they would have visite... FiIaaleitielal=ranallde holi /i ine) o reported ilale ing businesses
closed that they would have visited if open.

® VYes 30%

® No 70%

Duplicate of It is difficult for visitors to find open restaurants? Just over 20% of visitors to Cape Breton Island have
encountered difficulties in finding places to eat.

® VYes 8%

® Occasionally 12%

® No 80%
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A g

' Duplicate of What do visitors find most challenging about visiting Cape Breton?
0% 10% 20% 30% 40%
Distance between locations
Lack of cell reception

Poor road conditions or road
work

Poor weather

Lack of direction signs on the
roads

Closed businesses and
restaurants

Lack of accommodations
Poor restaurant quality

Lack of activities /events
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Duplicate of What is the impact of cell phone reception on visito... FINEE RS eI gl idal=0s 0 lanlaal=lor dal=nalElaglol=Ialelal= challenge
reported by visitors to Cape Breton Island had been
alternating between "poor road conditions or road work" and
"Lack of cell reception"” (last year's winner). Currently, the
"Distance between locations" is becoming more of an issue for

Moderate o
pireietm visitors.
@® Notatall a problem 51%
® Minor problem 33% | ol
@ Moderate problem 13% notatallaprobiem M Cell reception is an important tool for visitors to find activities,
Mi bl . - . o o
® Serious problem 2% L places to eat, and directions. When filtered for visitors who

have been on Cape Breton Island for one week or more,
almost 75% report that cell reception is a problem.

Duplicate of What would bring summer visitors to Cape Breton in the winter?
0

Nothing would bring me to Cape
Breton in the winter

X

b 20% 40% 60% 80%

Christmas Markets
Downbhill Skiing
Winter Tour Package
Winter/Nordic Spa
Snowshoeing

Cross Country Skiing
Ice Fishing
Snowmobiling

Other (please specify)
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Currently, the majority of summer visitors to Cape Breton do not view

the island as a winter destination. This may indicate that either, (1)

Summer and winter visitors are largely separate customers and should
Y be marketed to separately. Or, (2) More work is needed to promote

JCape Breton Island as a winter destination to summer visitors.

Visitor Experience Data

Data collected for this dashboard furthers our understanding of the experiences that visitors to Cape Breton - Unama'ki have while on the island. Understanding the customer
experience will give operators and marketing organizations valuable perspectives on how to improve destinations and the most effective uses of marketing resources.

The data for general visitors to Cape Breton - Unama'ki is collected by Cape Breton University graduate students at Baddeck, Cape Smokey, Highland Village, the St. Peter's Visitor
Information Center, the Miners Museum, Downtown Sydney, Fortress of Louisbourg, Membertou, popular island trailheads and other popular visitor destinations.

For a fuller exploration of Unama'ki - Cape Breton Island tourism data, please visit www.chtourismworks.ca. If you have any questions regarding the information contained in this
dashboard or are interested in other related research projects, please contact the research lead at the Cape Breton Island Tourism Training Network, Darren Downing at
Darren_Downing@cbu.ca or TourismResearch@cbu.ca.

Page 12 of 13



Duplicate of At the time of the surv...

Page 13 of 13



